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LINKEDIN IS THE #1 CHANNEL
TO DISTRIBUTE CONTENT
B2B marketers who use

vanous social media sites

to distribute content:

LINKEDIN DRIVES MORE
TRAFFIC TO B2B BLOGS & SITES
90% of social traffic was driven

by the big three networks, with half
of it coming from LinkedIn.
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LINKEDIN CONSIDERED MOST EFFECTIVE FOR B2B LEAD GEN
80% of social media B2B leads come from Linkedin.
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Linkedin is the number one choice for professionally relevant content.
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