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510/ OF COMPANIES

O ACQUIRED

A B2C CUSTOMER
THROUGH LINKEDIN

Linkedin

~——
~—

LINKEDIN GENERATES

MORE LEADS
FOR B2B COMPANIES

THAN FACEBOOK,
TWITTER, OR BLOGGING

INDIVIDUALLY

-Inside View

O%

OF LINKEDIN MEMBERS REPORT THEY AR

MORE LIKELY TO BUY FROM
A COMPANY THEY ENGAGE WITH

ON LINKEDIN

-Linkedin

93%

OF B2B

MARKETERS

CONSIDER LINKEDIN TO BE THE
MOST EFFECTIVE SITE

sLEAD GENERATION

Linkedin

—

GLINKEDIN IS
RESPONSIBLE FOR

64% visrrs

FROM
TO CORPORATE WEBSITES

SOCIAL MEDIA CHANNELS

-Econsultancy

80 % LINKE\I——);I;

MEMBERS WANT TO

CONNECT WITH COMPANIES

TO ENHANCE THEIR
DECISION MAKING

-LinkedIn
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LINKEDIN IS THE #1 CHANNEL
TO DISTRIBUTE CONTENT
B2B marketers who use

vanous social media sites

to distribute content:

LINKEDIN DRIVES MORE
TRAFFIC TO B2B BLOGS & SITES
90% of social traffic was driven

by the big three networks, with half
of it coming from LinkedIn.

1Bz J1E8

LINKEDIN CONSIDERED MOST EFFECTIVE FOR B2B LEAD GEN
80% of social media B2B leads come from Linkedin.

in
£d B 1273%
El B s.2%

S | 021%

EXECUTIVES RATE LINKEDIN HIGH ON VALUE GAINED
FROM THEIR SOCIAL MARKETING INITIATIVES

Linkedin is the number one choice for professionally relevant content.

80.33%

Linkedin BE:3E8

Online News Sites J:T4A
Twitter
Facebook

Google+ BB
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